UDC Conference Program

Thursday, May 17, 2001

4 p.m. -6 p.m. Conference Registration Loeb Lounge (B-238)

6:30 p.m. - 8 p.m. Opening Plenary (microphone; com puter/projector)
Democratic Communications in a Branded W orld
Dan Schiller, University of California at San Diego, "The Sales
Apparatus Today"
Sid Shniad, Telecommunications Workers Union,
"A Social Response to the Corporate Domination of Electronic
Communications"
Janet Wasko, University of Oregon, "Branding Fantasy: The Global
Reception of Disney Products"
Vincent Mosco, Carleton University, Chair

8 p.m. - 10 p.m. Reception (University Club, 4™ Floor Unicentre)

Friday, May 18, 2001

8:15a.m. - 9 a.m. - Conference Registration

9a.m 10:15a.m.- Keynote Address (Theatre B, Southam Hall) (wireless microphone)
Naomi Klein, "The Idea Trade"

10:30 a.m. - 12 noon - Panels |

Room #1 - Cultural Imperialism Revisited (tvivcr)
Sandy Smeltzer, Carleton University, "Branding Malaysia as a
High-Tech Mecca"
Steve Jackson, University of California at San Diego, "The World Bank's
Informational Turn"
James Tracy, University of lowa, "Protest and Redemption in the Shadow
of American Em pire: Reggae Music and the New World Information Order"
Dwayne Winseck, Carleton University, Moderator

Room #2 - The Political Economy of News (tv/vcr; overhead projector)
Patricia Lancia, Wilfrid Laurier University, "Media Consolidation and Social
Discourse: Buying Brands, Reducing Access"
Robert Bragg, Mount Royal College, "Battle of the Brand - the Calgary
Herald Strike 1999-2000"
Paul Boin, Wilfrid Laurier University and U niversity of Toronto, "Media
Mirage: What Media Mega-Mergers Mean for News and Society"
James Compton, Simon Fraser University, "Extending the Brand
Democratic Communication and Integrated News Media."
Catherine McKercher, Carleton University, Moderator



Room # 3 - Branding Consumption (tv/vcr)
Peter Garcin, Carleton University, "The Political Economy of Fandom™
Diana Ambrozas, Simon Fraser University, "Good Food for Good Living
The Formation of 'Foodie' Identities"
Deborah L. Jaramillo, University of Arizona, "All in the Family: AOL-Time
Warner, HBO, The Sopranos, and the Construction of a Quality Myth"
Richard McGrath, Carleton University, Moderator

Room #4 - Wired Cities | - Design and Public Space (tv/vcr)
Ying-Fen Huang, Simon Fraser University, "Branding the 'Global' City
Aesthetics, Power and the Spectacle of Technoculture”
Derek Foster, Carleton University, "A City in Search of a Brand:
Identifying Ottawa
Michael Mooradian Lupro, "The Truman Show and the Limits of New
Traditionalist Community Design™
Anne McGrath, CUPE and University of Ottawa, Moderator

12 noon-1p.m. Lunch (Loeb Lounge)
1p.m.-2:30 p.m. - Panels Il

Room #1 - Democratic Communication in Praxis (overhead projector)
John Downing, University of Texas at Austin, "Indepe ndent Media Centre
and the Political Tradition of Socialist Anarchism"
Henry Kroll, Democratic Media Legal Project, "Challenging the U.S.
Telecommunications Act of 1996"
Brian Martin Murphy, Niagara University, "Indymedia, Social Movement
Cyberspace and the Historical Culture of International Alternative Journalism”
Pat Mazepa, Carleton University, Moderator

Room #2 - Branding the Imaginary (tv/vcr)

Deborah Tudor, DePaul University, "Brand or Bland: Exporting British
Identity in a Global Film Market"

Tain-Dow Lee, Hsuan Chuang University, "Branding the Modern Japan:
The Imaginary Appropriation of Japanese Trendy Drama in Taiwan"

Jyotsna Kapur, Southern lllinois University, and Manjunath Pendakur,
University of Western Ontario, "Global Fantasies: The Strange
Disappearance of Bombay from its Own Cinema"

Room #3 - Media Hegemony and Class: Branding Globalization
Lee Artz, Loyola University Chicago, "Participation and Privatization in
Nicaraguan Radio"
W.F. Santiago-Valles, Western Michigan University, "Media Globalization and
Caribbean Popular Cultures"
Emmanuel C. Alozie, Governors State University, "Globalization, The Transmission of
Culture and the Digital Divide in Sub-Saharan Africa"
Glenda R. Balas, DePauw University, "Univision and Channel 44:
Commercialism and Community on the Texas-Mexico Border"
Yahya R. Kamalipour, Purdue University, Chair and Respondent



Room #4 - Wired Cities Il - Infrastructure and Commu nity (overhead projec tor)
Vanda Rideout, University of New Brunswick, "Re-Imagining Community:
The Digital Divide in Rural and Remote Communities in Atlantic Canada”
Chris Bodnar, Carleton University, "The Branding of Virtual Space and Perceptions
of the City"
Christine Qualil, University of Oregon, "Eugene Water and Electric Board and the Struggle
for Community Telecommunication Infrastructure"
Andrew Reddick, Carleton University and Public Interest Advocacy Centre,
"The Immutability of the Digital Divide? Challenges and Opportunities”
Leslie Regan-Shade, University of Ottawa, Moderator

2:30 p.m. - 3 p.m. Afternoon Break
3 p.m.-4:30 p.m. - Panels Il

Room #1 - Branding Consciousness
Sean Hayes, Simon Fraser University, "Branding and the Ideology of Late
Capitalism"
Richard McGrath, Carleton University, "ldeology and Environmental Discourse”
Chris Jordan, Pennsylvania State University, "Reagan-era Television"
James Wittebols, Niagara University, "The Rules of the Game: Capitalism,
Human Nature and 'Reality TV™
Catherine McKercher, Careton University, Moderator

Room #2 - Branding Identities | (tv/vcr; overhead projector; slide proje ctor)

Lucy Ganje, University of North Dakota, Racial Branding as a Business Strategy
An American Indian Sports Nickname & Logo at the U of N. Dakota

Helena Vanhala, University of Oregon, "Saving the West from the Barbaric Rest:
Selling Terrorism in Hollywood Style"

Valerie Scatamburlo-D'Annibale, University of Windsor, "Corporate Perversion and
Brand Appropriation in Youth Subcultures: Resistance or More Corporate

Colonization of Public Space?"

Room #3 - Brave New Brands? (cassette player, tv/vcr)
Eric Mills "New W orld Order Radio Virtually CIUT: The Privatization of
Campus/Community Radio"
Michael P. McCauley, University of Maine, "Leveraging the NPR Brand"
Elinor Rennie, Queensland University of Technology, "Make the Media:
Community Broadcasting and Self-Made Citizenship
Christine List, Chicago State University, "A Minority Friendly Brand of Television?
The NAACP Agreement with the Networks"
Leslie Reagan Shade, University of Ottawa, Moderator

Room #4: Brand Napster Presentations and Discussion
Matthew Lavin, Niagara University, "The Napster Controversy: What Peer-to-Peer
Means to Intellectual Property"
Rodolfo Fernandez, University of Arizona, "Piracy, Copyright Infringement and Other
Distribution Strategies for the New Millennium*
Frederick Emrich, Carleton University, Moderator



Room #5 Commodifying Education (overhead projector)
Sebastian* Touza, Simon Fraser University, "The Science Centre Movement The Science

of Branding and the Branding of Science
lan Steinberg, University of Oregon, "ZapMe! and the 'Crisis' in U.S. Education”
Carolyn M. Byerly, Ithaca College, "Enduring Structures: How Class, Race and Gender
Relations Shape Journalism Education”
Heather Menzies, Moderator

4:35 6:05 p.m. - Roundtables, Workshops and Presentations

Room #1 - Workshop/Presentation - Creative Resistance (slide projector)
Deborah Kelly, Media activist/artist, Sydney, Australia, "ldea Bombs &
Other Incendiary Devices"

Room #2 - Video Presentation (tv/vcr)
Alive in the Streets - DNC 2000
Produced by Randy Shadowalker and the Cascadia Media Collective

Room # 4 - Roundtable: Democratic or Alternative Communication?
John Downing, University of Texas
Maureen James, Association for Progressive Communication
Robert Fox, Canadian Union of Public Employees
Duff Conacher, Democracy Watch

Pat Mazepa, Carleton University, Moderator

7 p.m. - 10 p.m. - Conference Barbecue (University Club, 4™ Floor Unicentre)
Saturday, May 19
8:15a.m. - 9 a.m. - Registration

9 a.m. -10:30 a.m. - Plenary Discussion (computer/projector, zip drive, remote mouse)
Branding Culture
Manjunath Pendakur, University of Western Ontario, "Globalization from the Bottom Up:
Ethnography for an Indian Village"
Eileen Meehan, University of Arizona, "Culture + Consumerism = Com modity,
Not Dem ocracy
David Berman, Society of Graphic Designers of Canada, "Social Responsibility and
Graphic Design: How Logo Can We Go?"
Karim Karim, Carleton University, Chair

10:35 a.m. - noon - Panels IV

Room # 1 - Slide Presentation: Range *: Visualization of Western Identity
Through Corporate Branding (overhead projector, Kod ak slide projector, computer, data projector)

Lisa Abendroth, The Metropolitan State College of Denver
Angela Forster, University of Denver
Lisa Stanley, University of Colorado, Denver



Room #2 - Intellectual Property: Branding the Pay-Per Society
Charlene Elliott, Carleton University, "Chromabrand: A Communication
History of Trademarking Colour"
Carrie Russell, American Library Association, "Pay-per Read: Copyright,
Libraries, Democracy, and the Public"
Frederick Emrich, Carleton University, "The Commodification of Everything:
Intellectual Property and the Hyper-expansion of Capital"
Siva Vaidhyanathan, University of Wisconsin, "The Content Provider Paradox:
Universities in the Information Ecosystem"
Vincent Mosco, Carleton University, Moderator

Room #3 - Here a Brand, There a Brand, Everywhere a Brand (tv/vcr; overhead projector; flip chart)
Matt Soar, University of Massachusetts Amherst and Media Education Foundation,
"Branding the Movies"
Emily Tregunno, Carleton University, "What is a 'Good Thing? Martha Stewart and the
Process of Teaching Social Class”
Kevin Schut, University of lowa, "Sports Venues and the Name Game"
Anthea Edalere-Henderson, "Tings or Tangs? Foreign Advertising and its Effects on
Jamaican Children"
Jyotsna Kapur, Southem lllinois University, Moderator

Room #4 - Designing Netscapes of Power (flip chart)
Dwayne Winseck, Carleton University, "Cyberspace Redesign, 2.0: Regulating and
Shaping the Future of the Net"
Enda Brophy, Carleton University, "ICANN, The Structuring of Cyberspace
and Resistance"
Dorothy Kidd, University of San Francisco, "Indymedia.org: The Development of the
Communications Commons."
Leslie Regan-Shade, University of Ottawa, and Marita Moll, Canadian Centre for
Policy Alternatives, "What Do You W ant the Intemet To Be?"
Janet Siltanen, Centre for Labour and Communication Research and
Carleton University, Moderator

Room #5 - Struggles for Democracy (overhead projector)
Basyouni Ibrahim Hamada, United Arab Emirates University, "Internet and Democratization

with Special Reference to the Arab World"

Mohammad Sahid Ullah, Chittagong University, "Autonomy of the Broadcast Media and
Neutral Coverage: A Study on the Two Parliamentary Elections in Bangladesh”

Yuezhi Zhao, Simon Fraser University, "Socialism, Capitalism and the Struggle for
Democratic Communication in China"

Jerry Komia Domatob, Southampton College, Long Island, "Sub-Saharan Africa and
the Quest for Democratic Communication"

Karim H. Karim, Carleton University, Moderator

12:00 p.m. Lunch



12:30 2:00 p.m. Workshops and Media Presentations

(bring yourlunch ifyou want to)

Room #1 Workshop (computer/projector, Intemet connection)
Web Publishing and Collaboration Tools for NGOs
Maureen James, Association for Progressive Communications

Room #2 - Video (tv/vcr)
Behind the Screens: Hollywood Goes Hypercommercial
Matt Soar, Media Education Foundation and University of Massachusetts Amherst

2 p.m.-3:30 p.m. - Panels V

Room #1 - Brand Resistance in a Complex Landscape (computer/projector, intemet connection, o/)
Alta Carroll, Worce ster State College, "The Recontextualization of U.S. Consumerism:
Exposing the Intercultural Limits of Branding"
Carlos Fontes, Worcester State College, "Ideological Vehicles: Consumer Brands and
the Emergent Biotechnological Order"
Julie Frechette, Worcester State College, "Manufacturing Cyber-Consent: Profiting from
Cyber-Paranoia Through the Marketing and Advertising of Internet 'Safe Sites™
Vanda Rideout, University of New Brunswick, Moderator

Room #2 - Branding ldentities Il (tv/vcr; cassette player; overhead projector)
Karim H. Karim, Carleton University, "Racial Branding in Contemporary Social Policy”
Mike Gasher, Concordia University, "Branded as Other: Quebec Newspaper Coverage
of Islam”
Barbara M. Freeman, Carleton University, "Branding and the Sexual Revolution
in Historical Context: The News Media and 'Freedom of Choice' for
Canadian Women, 1968"
Michael Karlberg, Western Washington University, "Branding, Identity Formation and
Partisan Spectacle"
Manjunath Pendakur, University of Western Ontario, Moderator

Room #3 - Corralling the Brand (tv/ver)
Christina Spurgeon, Queensland University of Technology, "Advertising Regulation
and Culture"
Natalie Coulter, Simon Fraser University, "Self-Regulation of the Media in
the Global Marketplace"
Michael I. Niman, University of Buffalo, "Branding Cuba"
Paul Baines, York University and Ryerson University, "Public Relations: the Silent Partner
of the Brand Bully"
Eileen Meehan, University of Arizona, Moderator

Room #4 - Brandbusters - Fighting the Sweatshops (overhead projector)
Ashley Overbeck, University of Oregon, "Just Do It? Anti-Sweatshop Activism at Nike-U"
Josh Greenberg, McMaster University, "Framing Sweatshops: Media Coverage of the
Campaign Against Nike"
Duff Conacher, Democracy W atch, "Corporate Responsibility"
Terry Newcombe, Oxfam Canada, Presenting Moderator



No Sweat: A Cross-Canada, Multi-organization Campaign

Room #5 - Labour and Convergence
Catherine McKercher, Carleton University, "De-skilled Out De Door: The impact of
technological change on newspaper workers"
Randy Nichols, University of Oregon, "Labor in the Information Age: A Political Economic
Examination of America Online"
Peter Murdoch, Communications, Energy and Paperworkers Union of Canada
Bob Rupert, Carleton University, Moderator

3:30 p.m. -4 p.m. Afternoon Break

4 p.m.-5:30 p.m. - Closing Plenary (overhead projector)
Branding Space
Vincent Mosco, Carleton University, "It's a Brand New World"
Michel Senecal*, Tele -universite* , Universite du Quebec*, "Mediascapes
and the Analog Divide
Gerald Sussman, Portland State University, "Industrialization, Informatization, and
Transnationalization of U.S. Politics"
Dwayne Winseck, Carleton University, Chair

5:30 - 7 p.m. UDC Member s Discussion
"UDC: In Theory and Practice"
7:30 p.m. -1 a.m. - Dinner, Dallas and Dancing
Bussing to Algonquin College, Woodroffe Campus

(departs from Loeb Building 1° Floor 7 p.m.)
(Carleton return shuttles 10 p.m. to 1:30 a.m.)

Notes







